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Abstract – The article explores the complex and rapidly evolving landscape of copyright law in the 

context of e-commerce platforms and the growing concern of copyright infringement on these 

platforms, specifically with regards to photographs. This article examines the role of intermediaries, 

such as e-commerce platforms, in the context of copyright infringement and analyzes their potential 

liability for copyright violations committed by their users. The article also considers the implications 

of recent legal developments, such as the implementation of the Digital Millennium Copyright Act 

(DMCA) and the European Union's Directive on Copyright in the Digital Single Market. It evaluates the 

impact of these regulations on intermediaries' liability and their obligations to address copyright 

infringement. Drawing on extensive research and analysis, this article aims to provide a comprehensive 

understanding of intermediaries' liability in the copyright infringement of photographs on e-commerce 

platforms, offering insights into the legal complexities and potential solutions to safeguard the rights 

and interests of copyright holders in the ever-evolving digital landscape. 

Keywords: e-commerce; photographic works; digital environment; online intermediaries; copyright 

infringement. 

 

INTRODUCTION 

In the age of digital technology and e-commerce, copyright infringement has become a pressing issue, 

particularly in relation to photographs on e-commerce platforms. The rise of these platforms as the 

primary marketplace for buying and selling goods and services has opened up new opportunities for 

unauthorized use and reproduction of copyrighted photographs. This article aims to delve into the 

complex landscape of copyright infringement within the context of e-commerce platforms, with a 

specific focus on the liability of intermediaries. 

E-commerce platforms have revolutionized the way we shop, offering unparalleled convenience and 

accessibility to consumers around the globe. However, with this convenience comes inherent risks, 

particularly in relation to intellectual property rights. Photographers and copyright holders face unique 

challenges in protecting their works from unauthorized reproduction and distribution on these platforms. 

In today's digital era, photographs are particularly vulnerable to infringement due to the ease with which 

they can be accessed, shared, and copied. E-commerce platforms provide a global marketplace where 

images can be disseminated across borders with minimal effort. This global nature amplifies the 

challenges faced by photographers in safeguarding their works from unauthorized use and exploitation. 

The photography industry has witnessed a major transformation with the rise of e-commerce platforms. 

These platforms offer photographers opportunities to showcase and sell their work to a global audience, 

breaking down geographical barriers and enabling direct transactions without the need for 

intermediaries. Additionally, e-commerce platforms have made it easier for consumers to access a wide 

variety of photographic works, encouraging the growth of this industry. 

Copyright infringement occurs when someone uses, reproduces, or distributes copyrighted works without 

proper authorization from the copyright holder. On e-commerce platforms, unauthorized use of 

photographs has become increasingly prevalent due to factors such as the ease of uploading and sharing 

images, insufficient verification processes, and the anonymity of sellers. 

E-commerce platforms act as intermediaries, facilitating transactions between photographers and 

consumers. While these platforms have certain legal protections under the safe harbor provisions of 

legislation, they also have a responsibility to address copyright infringement. The question of 

intermediaries' liability in copyright infringement cases has gained attention and has been the subject 

of legal debates. 

To understand intermediaries' liability, it is crucial to evaluate the legal framework in which e-commerce 

platforms operate. Copyright laws vary across jurisdictions, and courts have delivered varying 

interpretations on intermediaries' responsibilities. Case precedents provide valuable insights into the 
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approaches taken by courts in different jurisdictions and can contribute to shaping future discussions on 

this issue. 

Photographers and copyright holders face numerous challenges in addressing copyright infringement on 

e-commerce platforms. These challenges include the difficulty of detecting unauthorized use, the 

burden of monitoring a vast amount of content, and the complex process of initiating legal action against 

infringers located in different jurisdictions. 

It is important for photographers and copyright holders to adopt best practices and mitigation strategies 

to protect their works on e-commerce platforms. These may include watermarking images, employing 

copyright monitoring tools, utilizing licensing platforms, and actively pursuing infringers through 

takedown notices and legal action. 

Addressing copyright infringement requires collaborative efforts among stakeholders, including 

photographers, copyright holders, e-commerce platforms, and policymakers. Potential solutions may 

involve establishing clearer guidelines and obligations for intermediaries, enhancing verification 

processes, developing advanced copyright detection technologies, and fostering a culture of respect for 

intellectual property rights. 

The prevalence of copyright infringement on e-commerce platforms presents significant challenges to 

the photography industry. By understanding the impact of e-commerce platforms, analyzing 

intermediaries' liability, and exploring mitigation strategies, stakeholders can work towards safeguarding 

copyrighted works and ensuring a fair and sustainable digital marketplace for photographers and 

copyright holders. 

The purpose of this article is to explore and analyze the issue of copyright infringement in the context 

of photographs on e-commerce platforms, with a particular focus on the liability of intermediaries. It 

seeks to delve into the challenges faced by photographers and copyright holders in protecting their works 

from unauthorized use and reproduction on these platforms. The article aims to provide a comprehensive 

understanding of the legal landscape surrounding copyright infringement in the digital era and examine 

the responsibilities and obligations of intermediaries. 

 

1. COPYRIGHT INFRINGEMENT ON E-COMMERCE PLATFORMS 

E-commerce platforms have revolutionized the way we buy and sell goods, including photographs. 

However, with this convenience comes the risk of copyright infringement. In this article, we will analyze 

the common forms of copyright infringement on e-commerce platforms, discuss the widespread 

availability of images and potential misuse, and provide case studies illustrating real-world instances of 

copyright infringement. 

Copyright infringement on e-commerce platforms is a prevalent issue that affects both copyright holders 

and platform users. There are several common forms of copyright infringement on these platforms [1]: 

1. Unauthorized Use of Copyrighted Content: This occurs when users upload or display copyrighted 

content without obtaining the necessary permissions or licenses from the copyright owners. It can include 

photographs, videos, music, written content, and more. 

2. Reproduction and Distribution Without Authorization: E-commerce platforms make it easy for users 

to reproduce and distribute copyrighted content without proper authorization. Users can create 

unauthorized copies of copyrighted materials and sell or share them with others, infringing on the rights 

of the copyright holders. 

3. Counterfeit Products and Unauthorized Merchandise: E-commerce platforms are notorious for 

facilitating the sale of counterfeit products and unauthorized merchandise. This can include products 

featuring copyrighted logos, designs, or branding without the permission of the copyright owner. It is a 

significant concern for both copyright holders and consumers. 

4. Trademark Infringement: In addition to copyright infringement, e-commerce platforms are also 

susceptible to trademark infringement. This occurs when users sell products that replicate or imitate 

existing trademarks without permission. It can lead to consumer confusion and dilution of the original 

trademark's value. 

5. Failure to Attribute Properly: Another form of copyright infringement on e-commerce platforms is the 

failure to attribute copyrighted content appropriately. When using copyrighted material, users should 

provide proper credit to the copyright owner, but this is often neglected on e-commerce platforms. 

6. Violation of Terms of Service: Many e-commerce platforms have specific guidelines and terms of 

service that users must adhere to. Violations of these terms, such as uploading copyrighted content 

without permission or selling unauthorized merchandise, can result in copyright infringement claims. 
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These forms of copyright infringement not only harm the rights holders but also undermine the integrity 

of the e-commerce platforms. Platforms must implement effective strategies and mechanisms to detect 

and prevent these Copyright infringement cases [2]. One of the challenges on e-commerce platforms is 

the widespread availability of images, both in the form of user-generated content and stock photographs. 

Users can easily find and upload photographs from various sources, increasing the risk of copyright 

infringement. Additionally, sellers may intentionally misrepresent the ownership or licensing rights of 

the photographs they are selling, leading to further instances of copyright infringement. 

1. National Geographic Society vs. Vista Digital: In this case, the National Geographic Society sued Vista 

Digital, a supplier of stock images, for copyright infringement. Vista Digital had been selling unlicensed 

copies of National Geographic's iconic photographs online. The court ruled in favor of National 

Geographic, finding Vista Digital liable for copyright infringement and awarding damages. 

2. Agence France-Presse vs. Morel: In 2010, photojournalist Daniel Morel captured harrowing images of 

the aftermath of the 2010 earthquake in Haiti. Morel uploaded the photos to his Twitter account, 

claiming copyright ownership. However, Agence France-Presse (AFP) and Getty Images distributed the 

images without permission, crediting them to "AFP/Morel." Morel sued AFP and Getty Images for 

copyright infringement, leading to a lawsuit that ended with a settlement in his favor. 

3. Richard Prince and the "Instagram Art": In a controversial case, artist Richard Prince appropriated 

several photographs from Instagram without permission and incorporated them into his artwork. The 

photographs, originally posted by others on Instagram, were printed, enlarged, and exhibited in a New 

York art gallery. The photographers whose works were used without permission claimed copyright 

infringement, but the court ruled in favor of Richard Prince, stating that his appropriation was 

transformative and constituted fair use. 

These case studies demonstrate the importance of respecting copyright laws and obtaining proper 

licenses or permissions before using or distributing photographic works. Copyright holders have the right 

to protect their creative works and enforce their rights in cases of infringement. These case studies 

highlight the real-world impact of copyright infringement on e-commerce platforms and the importance 

of copyright holders actively protecting their rights through legal action and collaboration with the 

platforms. 

In conclusion, copyright infringement on e-commerce platforms is a significant issue that photographers 

and copyright holders need to be aware of. By understanding the common forms of infringement, the 

widespread availability of images, and real-world case studies, we can work towards addressing these 

challenges and protecting the rights of photographers in the digital marketplace. 

 

2. COPYRIGHT ON PHOTOGRAPHS  

Copyright is a legal concept that grants the creator of an original work exclusive rights to that work. It 

is a form of intellectual property protection that covers various types of creative works, including 

photographs. The purpose of copyright is to give creators the right to control how their works are used 

and to incentivize future creativity [3]. It ensures that creators can benefit financially from their 

creations and encourages the continued production of new and innovative works. 

In the context of photographs, copyright protects the originality expressed by the photographer in 

capturing and creating the image. This includes factors such as composition, lighting, subject matter, 

and the creative decisions made during the process of capturing the photograph. When a photographer 

takes a photograph, they automatically hold the copyright to that image. 

Copyright provides several exclusive rights to the copyright holder, including [4]: 

1. Reproduction: The right to make copies of the photograph. 

2. Distribution: The right to distribute copies of the work to the public. 

3. Display: The right to publicly display the photograph. 

4. Derivative Works: The right to create new works based on the original photograph. 

5. Public Performance: The right to present the photograph in public. 

These exclusive rights give the photographer control over how their photograph is used and allow them 

to license their work for various purposes, such as for publication, exhibition, or commercial use. Anyone 

who wishes to use a copyrighted photograph must obtain the permission of the photographer or 

appropriate license to do so. 

It is important to note that copyright protection is automatic, meaning that a photograph does not need 

to be registered or marked with a copyright symbol to be protected [5]. The creator's rights exist as soon 

as the photograph is created. However, registering a photograph with copyright authorities can provide 
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additional legal benefits, such as the ability to seek statutory damages and attorney's fees in the case of 

infringement. 

In summary, copyright plays a vital role in protecting the intellectual property rights of photographers. 

By granting them exclusive rights to their original works, copyright encourages creativity and ensures 

that photographers can control and financially benefit from their creations [6]. 

In addition to the exclusive rights granted to photographers through copyright protection, there are also 

important limitations and exceptions to consider. These limitations allow for certain uses of copyrighted 

photographs without the need for explicit permission from the copyright holder. These include [7]: 

Fair use is a doctrine that allows for limited use of copyrighted materials for purposes such as 

commentary, criticism, news reporting, and education. The determination of whether a particular use 

qualifies as fair use depends on several factors, including the purpose and character of the use, the 

nature of the copyrighted work, the amount and substantiality of the portion used, and the effect on 

the potential market for the work. 

Some photographers choose to release their photographs under Creative Commons licenses. These 

licenses allow others to use the work in specified ways without seeking individual permission from the 

copyright holder. There are various types of Creative Commons licenses, each with its own specific 

permissions and restrictions. 

Works that are in the public domain are not protected by copyright and can be freely used by anyone. 

Photographs can enter the public domain for various reasons, such as expiration of copyright, failure to 

meet necessary formalities, or dedication of the work to the public domain by the creator. 

It is essential to respect photographers' copyrights and understand the applicable laws and regulations 

surrounding the use of their photographs. When using someone else's copyrighted photograph, it is 

generally recommended to seek permission from the copyright holder or ensure that your use falls within 

the scope of fair use or other applicable exceptions. 

When it comes to the copyright of photographs on online e-commerce platforms, it is important to 

understand that the general principles of copyright law still apply. Just because photographs are being 

shared or sold online does not mean they are exempt from copyright protection. Photographers retain 

the copyright to their work unless they explicitly transfer it to someone else through a written 

agreement. 

E-commerce platforms, such as websites or marketplaces where photographers sell their work, typically 

have terms of service and policies that govern the use and distribution of photographs uploaded to their 

platforms. These policies may require users to have the necessary rights and permissions to upload and 

sell photographs on their site. However, it is important to note that these platforms generally consider 

the responsibility for copyright infringement to lie with the uploader rather than the platform itself. 

In many cases, e-commerce platforms will have mechanisms in place to handle copyright infringement 

claims. This can involve a process where copyright holders can submit a takedown notice if they believe 

their copyrighted work is being used without permission. The platform may then investigate the claim 

and remove the infringing content if found to be valid. 

It is advisable for photographers and users of e-commerce platforms to familiarize themselves with the 

platform's terms of service and copyright policies. It is also recommended to take steps to protect one's 

own photographs by including watermarks, registering the works with relevant copyright authorities, and 

clearly stating the terms of use and licenses associated with the photographs. 

However, it is important to remember that copyright laws can be complex and vary from jurisdiction to 

jurisdiction. If you have specific concerns about copyright on online e-commerce platforms, it is best to 

consult with a legal professional who specializes in intellectual property law. They will be able to provide 

advice tailored to your situation and the applicable laws in your jurisdiction. 

 

3. INTERMEDIARIES' LIABILITY IN COPYRIGHT INFRINGEMENT  

Intermediaries, particularly e-commerce platforms or online marketplaces, play a significant role in 

facilitating the distribution and dissemination of digital content, including copyrighted works. These 

platforms act as intermediaries between content creators and users, allowing them to upload, share, 

and access copyrighted material [8]. However, this position also exposes intermediaries to potential 

liability for copyright infringement that occurs through their services. 

The liability of intermediaries for copyright infringement is generally governed by the principles of 

secondary liability, primarily contributory infringement and vicarious liability [9]. Contributory 

infringement occurs when an intermediary knowingly induces, causes, or materially contributes to 
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infringement by another party. Vicarious liability, on the other hand, arises when an intermediary has 

the right and ability to control the infringing activity and derives a direct financial benefit from it. 

To address the potential liability of intermediaries, various legal frameworks have been established. One 

significant legislation is the Digital Millennium Copyright Act (DMCA) in the United States, which provides 

a safe harbor framework for online service providers. Under the DMCA, intermediaries can be shielded 

from liability if they meet certain conditions, such as implementing a notice-and-takedown procedure, 

promptly removing infringing content upon notification, and not exerting control or influence over the 

content. 

Similarly, in the European Union, the E-Commerce Directive establishes a similar safe harbor framework 

for intermediaries. The directive provides limited liability protection for hosting service providers, 

provided they do not have actual knowledge of illegal activity or act expeditiously to remove or disable 

access to infringing content once it becomes aware of it. 

The legal landscape surrounding intermediaries' liability in copyright infringement cases has continued 

to evolve through court decisions and legislative developments [10]. Courts have often been tasked with 

interpreting the balance between protecting copyright holders' rights and promoting the growth of digital 

platforms. 

One notable case is the landmark decision of the Court of Justice of the European Union (CJEU) in the 

case of L'Oréal v. eBay. The CJEU held that online marketplaces, such as eBay, can be held liable for 

trademark infringements committed by their users if they fail to take adequate measures to prevent 

such infringements. This decision highlighted the importance of intermediaries' duty to actively monitor 

and prevent copyright infringements on their platforms.  

Another significant case is the U.S. Supreme Court's ruling in MGM Studios, Inc. v. Grokster, Ltd. The 

court held that a file-sharing platform, Grokster, could be held liable for the copyright infringements 

committed by its users if it actively encouraged and promoted copyright infringement. This decision 

emphasized the responsibility of intermediaries to refrain from inducing or encouraging infringing 

activities. 

It is worth noting that intermediary liability is still a complex and evolving area of law, with different 

jurisdictions applying varying legal standards. As technology continues to advance and new platforms 

emerge, courts and legislatures will continue to grapple with striking the right balance between 

protecting copyright holders and fostering innovation. 

 

4. CHALLENGES FACED BY PHOTOGRAPHERS AND COPYRIGHT HOLDERS  

Detecting and enforcing copyright on e-commerce platforms can be a challenging task for photographers 

and copyright holders. With a vast amount of content being uploaded and shared daily, it becomes 

increasingly difficult to monitor and identify instances of copyright infringement. E-commerce platforms 

often lack comprehensive systems or resources to proactively detect and prevent unauthorized use of 

copyrighted photographs [11]. As a result, infringing content can easily slip through the cracks, making 

it harder for copyright owners to identify and take action against the infringers. 

Existing measures to protect photographers' rights on e-commerce platforms have certain limitations and 

shortcomings [12]. One key limitation is the reliance on manual reporting and takedown procedures. 

Copyright holders are burdened with the responsibility of identifying infringing content, sending 

infringement notices to the platforms, and requesting the removal of the unauthorized use. This process 

can be time-consuming and ineffective, especially considering the scale of content sharing on e-

commerce platforms. 

Another limitation is the lack of robust digital rights management (DRM) systems specifically tailored for 

protecting photographs. While DRM solutions exist, they are often complex, expensive, and may not be 

widely adopted by e-commerce platforms. This leaves photographers with limited technological tools to 

enforce their copyright and control the use of their works. 

The burden placed on photographers and copyright holders to monitor and address infringement is 

significant. They bear the responsibility of constantly monitoring various e-commerce platforms for 

unauthorized use of their photographs, which requires considerable time and effort. This monitoring 

process can be overwhelming, especially for individual photographers or small copyright holders who 

may lack the resources to conduct comprehensive searches across multiple platforms. 

Furthermore, pursuing legal action against infringers can be costly and time-consuming. Copyright 

holders have to navigate complex legal frameworks and engage in potentially lengthy legal proceedings 

to enforce their rights. This creates an additional burden, both financially and mentally, as they strive 

to protect their creations and seek appropriate compensation for infringements. 
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Overall, the challenges faced by photographers and copyright holders in detecting, enforcing, and 

monitoring copyright on e-commerce platforms necessitate a comprehensive approach that combines 

technological advancements, streamlined legal procedures, and increased platform accountability to 

effectively protect their rights. 

The international nature of e-commerce platforms adds to the complexity of copyright enforcement. 

With users and content originating from various countries, navigating international copyright laws and 

jurisdictional issues can be challenging. Different countries have different copyright laws and 

enforcement mechanisms, making it difficult for photographers to protect their rights consistently across 

multiple jurisdictions. 

Additionally, the sheer volume of content uploaded to e-commerce platforms makes it difficult for 

copyright holders to monitor and identify instances of infringement. Despite the implementation of 

content filters and algorithms to detect copyright violations, they are not foolproof and can still miss 

unauthorized use. Moreover, the speed at which content is shared and spread on these platforms can 

further complicate the identification and removal process. 

Finally, the process of pursuing legal action against infringers can be complex and costly. Copyright 

holders may need to engage legal counsel, initiate legal proceedings, and potentially pursue 

compensation for damages. These legal processes can be time-consuming and expensive, posing 

additional challenges for photographers seeking to enforce their rights on e-commerce platforms. 

In conclusion, photographers face numerous challenges when it comes to copyright enforcement on e-

commerce platforms. The difficulties in detecting and preventing copyright infringement, limitations of 

existing measures, the burden placed on copyright holders, international complexities, anonymity of 

users, financial implications, and legal challenges all contribute to the complex landscape of copyright 

enforcement in the e-commerce industry. Efforts are being made to improve copyright protection 

through policies, technological advancements, and international collaborations, but there is still work 

to be done to ensure that photographers' rights are adequately protected in the online marketplace. 

 

5. CURRENT LEGAL MEASURES AND BEST PRACTICES 

The Digital Millennium Copyright Act (DMCA) is a U.S. law that provides a framework for addressing 

online copyright infringement. It contains provisions for the removal of infringing content and protection 

for online service providers (OSPs) that comply with certain requirements. Under the DMCA, OSPs are 

granted safe harbor protection if they promptly remove infringing content upon receiving a valid 

takedown notice. This mechanism has been effective in allowing copyright holders to address copyright 

infringement on e-commerce platforms by filing takedown notices. 

Takedown notices are formal requests sent to OSPs to remove infringing content. To file a takedown 

notice, copyright holders typically need to provide specific information, including identification of the 

copyrighted work, identification of the infringing material, and a statement of good faith belief that the 

use is unauthorized. The OSP is then required to promptly remove the infringing content to maintain its 

safe harbor protection. 

In addition to takedown notices, some e-commerce platforms provide reporting mechanisms for 

copyright infringement [13]. These may include reporting forms or dedicated email addresses where 

copyright holders can report instances of infringement. These mechanisms vary from platform to 

platform, so it's important for photographers and copyright holders to familiarize themselves with the 

procedures on the specific platform where their works are being infringed. 

To protect their works effectively, photographers and copyright holders can follow several best practices 

[14]: 

1. Watermarking: Adding a visible copyright notice or watermark to images can discourage unauthorized 

use and provide a clear indication of ownership. 

2. Registering copyrights: Registering copyrights with the relevant copyright office provides additional 

legal protections and enables copyright holders to seek damages and attorney's fees in case of 

infringement. 

3. Licensing agreements: Using licensing agreements can help photographers establish clear terms and 

conditions for the use of their images. These agreements can specify the permitted uses, duration, and 

any required attribution or fees. 

4. Monitoring and actively enforcing copyrights: Regularly monitoring e-commerce platforms and 

performing reverse image searches can help photographers identify instances of infringement. When 

infringement is found, promptly sending takedown notices or reporting the infringement to the platform 

can take action. 
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5. Seek legal advice: In cases where copyright infringement becomes a persistent issue or legal action is 

necessary, it's advisable to consult with an intellectual property attorney who can provide guidance and 

assistance. 

By combining these best practices with an understanding of the DMCA and other legal mechanisms, 

photographers and copyright holders can take proactive steps to protect their works and enforce their 

rights on e-commerce platforms. 

 

6. PHOTO COPYRIGHT INFRINGEMENT ON E-COMMERCE PLATFORMS 

When it comes to copyright infringement of photographs on e-commerce platforms, there are several 

types of violations that can occur. Here are some common examples [15]: 

This occurs when someone uses a photograph without obtaining the necessary permissions or licenses 

from the copyright holder. It can include using the photograph on a website, in advertising materials, or 

in any other way that constitutes a use of the photograph that exceeds the scope of the copyright holder's 

permission. 

Copyright infringement also occurs when someone reproduces a photograph without permission. This can 

include making copies of the photograph for distribution or sale without the copyright holder's 

authorization. 

If someone distributes a photograph on an e-commerce platform without the proper authorization, it 

can constitute copyright infringement. This can occur when someone uploads and shares a photograph 

on a platform without the copyright holder's permission or in violation of the platform's terms of service. 

Copyright infringement can also occur when someone creates derivative works based on a copyrighted 

photograph without permission [16]. This can include modifying or altering the original photograph, 

creating collages or composite images, or incorporating the photograph into another work without proper 

authorization. 

Another form of copyright infringement related to photographs on e-commerce platforms is when 

someone falsely attributes authorship of a photograph to themselves or someone else. This can mislead 

users and undermine the rights of the true copyright holder. 

It is important for photographers and users of e-commerce platforms to be aware of these types of 

copyright violations and take steps to protect their rights. This can include registering copyrighted works, 

adding watermarks or other identifying features to photographs, and enforcing their rights through 

takedown notices or legal action when necessary [17]. 

E-commerce platforms also play a role in mitigating copyright infringement by implementing policies 

and procedures to handle claims of infringement, providing reporting mechanisms for copyright holders, 

and educating users about copyright laws and best practices. 

In addition to the types of copyright infringement were mentioned earlier, there are a few key factors 

to consider when addressing copyright violations on e-commerce platforms [18]: 

Copyright holders, including photographers, should actively monitor e-commerce platforms for any 

unauthorized use of their photographs. Most platforms have reporting mechanisms in place to address 

copyright infringement. Photographers should familiarize themselves with these procedures and report 

any violations promptly. 

Adding visible or invisible watermarks to photographs can help deter unauthorized use and facilitate 

identification of the original copyright holder. Watermarks can include text, logos, or other identifying 

marks that are overlaid on the photograph to assert ownership. 

Photographers can protect their work by clearly specifying the terms and conditions under which their 

photographs can be used. This includes licensing the images and providing explicit permissions for use. 

Platforms often provide options to specify licensing terms, so photographers should take advantage of 

these features [19]. 

While copyright protection is automatic upon creation of an original work, registering photographs with 

the relevant copyright office can provide additional legal benefits. Registration creates a public record 

of the copyright and allows photographers to pursue legal action and claim statutory damages in case of 

infringement. 

In cases of copyright infringement, photographers can pursue legal remedies, including sending cease 

and desist letters, filing DMCA takedown notices, or even taking legal action [20]. Consultation with an 

intellectual property attorney can provide guidance on the most effective course of action. 

As it was mentioned before, copyright infringement of photographs on e-commerce platforms is a serious 

issue that affects photographers and content creators worldwide. While it is challenging to provide 
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precise statistics on the prevalence of violations, numerous incidents of unauthorized use and copyright 

infringement occur on a daily basis. 

The consequences of copyright infringement can be significant and detrimental to photographers [21].  

Unauthorized use of photographs can result in financial losses for photographers, as they are deprived 

of potential licensing fees or royalties they would have received if their work had been properly licensed. 

When photographers' work is used without permission, their professional reputation can be negatively 

affected. This is particularly crucial for photographers who rely on their portfolio to attract clients and 

establish themselves in the industry. 

The widespread availability of unlicensed or low-cost images on e-commerce platforms diminishes the 

perceived value of original, professionally shot photographs. This can lead to a devaluation of the 

photographer's work and undermine their ability to compete in the marketplace. 

Unauthorized use of photographs can lead to their misuse or misrepresentation by others. If the images 

are associated with a specific brand or message, this can dilute or distort the intended brand image or 

message, weakening its effectiveness. 

Copyright infringement is a violation of intellectual property rights, and photographers have the ability 

to assert their rights through legal means. Legal consequences for copyright infringement can include 

financial penalties, injunctions, and the potential for reimbursement of legal fees. 

It is important for photographers to be proactive in monitoring and enforcing their copyright on e-

commerce platforms as a means to protect their work and livelihood. 

 

7. NEW REQUIREMENTS AND FORTHCOMING PROSPECTS 

In recent years, there have been several changes in legislation and requirements for e-commerce 

platforms regarding copyright protection for photographs [22]. These changes reflect the increasing 

recognition of the importance of protecting intellectual property online and addressing the issue of 

copyright infringement.  

Many countries have amended their copyright laws to provide stronger protections for photographers 

and other content creators. These changes usually include clearer definitions of copyright infringement, 

increased penalties for offenders, and improved mechanisms for enforcing copyright rights. E-commerce 

platforms are expected to comply with these laws and take proactive measures to prevent copyright 

infringement on their platforms. 

E-commerce platforms are required to have effective notice and takedown procedures in place to 

address copyright infringement claims. When a copyright owner identifies an infringing photograph on a 

platform, they can submit a takedown notice requesting its removal. The platform must promptly 

investigate the claim and take down the infringing content if the claim is valid. Failure to comply with 

takedown requests can expose platforms to legal liability. 

E-commerce platforms are investing in advanced content filtering and recognition technologies to detect 

potentially infringing photographs [23]. These technologies use algorithms to compare uploaded images 

with a database of known copyrighted works, helping platforms identify and remove infringing content 

more efficiently. However, these technologies are not foolproof and still require human review and 

judgement. 

E-commerce platforms are increasingly collaborating with copyright holders, including photographers 

and copyright enforcement agencies, to develop proactive strategies for copyright protection [24]. This 

collaboration involves sharing information, implementing takedown procedures, and promoting 

awareness and education about copyright infringement among platform users. 

Photographers are encouraged to use copyright watermarks and embed relevant metadata in their 

images to assert their ownership and make it easier for platforms and users to identify copyrighted 

works. E-commerce platforms are expected to respect and protect these watermarks and metadata to 

prevent unauthorized use [25]. 

Looking to the future, the prospects for copyright protection for photographs on e-commerce platforms 

appear promising. The continued evolution of technology, such as improved image recognition algorithms 

and blockchain-based solutions, holds potential for more robust and automated copyright protection 

mechanisms. Additionally, increased awareness and education about intellectual property rights among 

platform users can contribute to a more respectful and compliant online environment. However, ongoing 

collaboration between photographers, copyright holders, and e-commerce platforms, coupled with 

strong legislation and enforcement, will be vital to ensure effective copyright protection in the ever-

evolving digital landscape. 
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Here can be provided some suggestions for future research and improvements in the area of copyright 

protection for photographs on e-commerce platforms: 

Investing in copyright education for both photographers and platform users can help raise awareness 

about the importance of copyright protection and reduce unintentional infringement. Platforms can 

provide resources, tutorials, and guidelines on how to properly use and attribute copyrighted works, 

including photographs. This can help foster a culture of respect for intellectual property. 

Develop advanced technologies that can automatically detect copyrighted photographs on e-commerce 

platforms and attribute them to their rightful owners. This can help streamline the process of identifying 

and crediting the original creators, reducing the reliance on manual takedown notices and improving the 

overall copyright protection ecosystem for photographers. 

Strengthen collaboration between e-commerce platforms and copyright holders, such as photographers, 

stock photo agencies, and copyright collecting societies. Platforms can work closely with these 

stakeholders to establish streamlined processes for obtaining licenses, tracking and reporting 

infringements, and ensuring fair compensation for creators. Regular dialogue and feedback loops can 

help in refining these processes based on industry needs. 

Continue to invest in research and development of more accurate and efficient content filtering and 

recognition technologies. These technologies should be capable of identifying copyrighted photographs 

even when they have been modified, resized, or manipulated in some way. Strive for a balance between 

effective content filtering and minimizing false positives to prevent legitimate content from being 

wrongfully flagged. 

Encourage sharing of data and best practices among e-commerce platforms to collectively address 

copyright infringements. Collaboration can lead to the development of industry standards, shared 

databases of copyrighted works, and mutual support in tackling infringement challenges. This can create 

a more unified and robust environment for copyright protection across multiple platforms. 

Promote the development of international legal frameworks to address copyright infringements in the 

context of e-commerce platforms. Encourage cooperation and information sharing between countries to 

tackle cross-border infringement cases effectively. Enhancing international collaboration can help in 

harmonizing legal standards and enforcement mechanisms, making it easier for photographers to protect 

their works globally. 

These suggestions can serve as starting points for further research and improvements in copyright 

protection for photographs on e-commerce platforms. By focusing on education, technological 

advancements, collaboration, and legal frameworks, we can create a more secure and respectful 

environment for photographers and other content creators online. 

 

8. FUTURE DIRECTIONS AND RECOMMENDATIONS 

As the rapid growth of e-commerce platforms continues to shape the digital landscape, it is crucial to 

address the challenges that arise in the realm of copyright protection. The following section presents 

several key areas for improvement in the legal framework and enforcement mechanisms, along with 

proposed solutions to enhance copyright protection. Additionally, recommendations are provided for 

photographers and copyright holders to navigate the complexities posed by e-commerce platforms. By 

addressing these issues and implementing effective strategies, we can foster a more secure and equitable 

environment for intellectual property rights in the digital age. 

Identification of areas for improvement in the legal framework and enforcement mechanisms: 

   - Strengthening penalties for copyright infringement: It is important to ensure that penalties for 

copyright infringement are significant enough to deter potential infringers and provide adequate 

compensation to copyright holders. Regular reviews of the legal framework can help identify areas where 

penalties may need to be revised to align with the evolving digital landscape. 

   - Streamlining the takedown process: While the DMCA provides a mechanism for copyright holders to 

request the removal of infringing content, there are often challenges in the efficiency and effectiveness 

of the process. Streamlining the takedown process by establishing standardized procedures and reducing 

administrative burdens can help copyright holders address infringement more effectively. 

Proposal of potential solutions to address intermediaries' liability and enhance copyright protection: 

   - Improved monitoring and filtering technologies: E-commerce platforms can invest in advanced 

monitoring and filtering technologies to proactively identify and prevent the uploading and sharing of 

infringing content. These technologies can use various methods such as image recognition and content 

analysis to detect copyrighted works and prevent their unauthorized use. 
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   - Collaboration between platforms and copyright holders: Establishing stronger partnerships between 

e-commerce platforms and copyright holders can facilitate more efficient identification and removal of 

infringing content. This can involve regular communication channels, dedicated reporting mechanisms, 

and enhanced cooperation in tackling copyright infringement. 

Recommendations for photographers and copyright holders to navigate the challenges posed by e-

commerce platforms: 

   - Educate yourself about copyright laws: It is essential for photographers and copyright holders to have 

a good understanding of copyright laws, including the specific rights and protections granted to them. 

This knowledge can help in identifying infringements, filing takedown notices, and pursuing legal action 

if necessary. 

   - Watermark your images: Adding a visible watermark or copyright notice to your images can serve as 

a deterrent to potential infringers and also help in establishing your claim of ownership. Watermarks 

should be strategically placed to minimize the impact on the image while still being visible. 

   - Regularly monitor and enforce your rights: Actively monitor e-commerce platforms and other online 

platforms where your works are shared. Utilize available tools and reporting mechanisms to identify 

instances of infringement and take appropriate action, such as filing takedown notices or engaging in 

dialogue with the platforms to resolve the issue. 

   - Consider licensing and monetization options: Explore licensing opportunities to generate revenue 

from your copyrighted works. This can include selling licenses for commercial use, collaborating with 

brands or agencies, or offering prints or merchandise featuring your images. By actively commercializing 

your works, you can establish a stronger position in protecting your copyrights and enforcing your rights. 

Overall, navigating the challenges posed by e-commerce platforms requires a combination of legal 

understanding, proactive monitoring, and effective enforcement strategies. By staying informed, taking 

appropriate action, and exploring monetization opportunities, photographers and copyright holders can 

protect their works and ensure fair compensation for their creative contributions. 

 

CONCLUSION 

In conclusion, this article has highlighted the significant challenges that photographers face in protecting 

their rights in the digital age. The rise of e-commerce platforms has presented opportunities for 

photographers to showcase and sell their work, but it has also opened the doors to widespread copyright 

infringement.  

Throughout this article, we have explored the impact of copyright infringement on photographers and 

the barriers they face in enforcing their rights. We have discussed the limitations of the current legal 

framework and the challenges of intermediaries' liability. Additionally, we have examined strategies that 

photographers can adopt to protect their copyrights and navigate the complexities of e-commerce 

platforms. 

It is crucial to recognize the importance of upholding copyright protection in the digital age. Copyright 

laws not only provide the necessary framework for creators to retain control over their work, but they 

also stimulate creativity and innovation. By safeguarding photographers' rights, we support the growth 

of the photography industry and foster a creative ecosystem where photographers can thrive. 

Therefore, a collective effort is needed from all stakeholders to address the challenges faced by 

photographers in protecting their copyrights. This includes lawmakers, e-commerce platforms, copyright 

holders, and consumers. Legislative reforms should be explored to strengthen penalties for infringement 

and streamline the takedown process. E-commerce platforms should take proactive measures to prevent 

and remove infringing content. Copyright holders should exercise vigilance in monitoring and enforcing 

their rights. And consumers should respect the intellectual property of photographers and support 

legitimate sources for obtaining their work. 

By collaborating and taking action, we can create an environment where photographers' rights are 

respected, creativity is valued, and the photography industry can flourish in the digital age. Let us work 

together to protect and promote the rights of photographers worldwide. 

An important aspect to consider is the impact of social media platforms on copyright infringement. While 

these platforms have provided photographers with unprecedented opportunities to reach a larger 

audience and promote their work, they also present challenges in terms of unauthorized use and 

distribution of images. The ease of sharing and re-sharing content on social media can make it difficult 

for photographers to retain control over their work. 

One approach that photographers can adopt to protect their copyrights is the use of digital watermarks. 

Watermarking involves embedding a visible or invisible mark on an image that identifies the copyright 
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holder. This can act as a deterrent to potential infringers and make it easier for photographers to prove 

ownership of their work in the event of copyright disputes. 

Another strategy that photographers can employ is registering their copyrights with relevant authorities. 

While copyright protection is automatic upon creation of an original work, registering the copyright can 

provide additional legal advantages, such as the ability to seek statutory damages in the case of 

infringement. Registration also serves as an official record of ownership, making it easier to enforce 

rights and resolve disputes. 

Education and awareness are also crucial in protecting photographers' rights. By educating photographers 

about copyright laws, infringement risks, and available recourse, they are better equipped to navigate 

the digital landscape and make informed decisions about how to protect their work. Similarly, educating 

users and consumers about the importance of respecting copyright and obtaining proper licenses for 

using photographs can help foster a culture of respect for photographers' rights. 

Collaboration between photographers and e-commerce platforms is another avenue to explore. 

Platforms can implement robust content recognition technologies to automatically detect and prevent 

the unauthorized use of copyrighted images. They can also establish streamlined processes for reporting 

and removing infringing content, as well as implementing consequences for users who engage in 

copyright infringement. By working together, photographers and platforms can create an environment 

that values and protects intellectual property. 

Protecting photographers' rights in the digital age requires a multifaceted approach. By leveraging 

strategies such as watermarking, copyright registration, education, and collaboration with platforms, 

photographers can enhance their ability to control and enforce their rights. Additionally, legislative 

reforms and stronger penalties for infringement can contribute to a more robust copyright framework. 

Ultimately, by valuing and respecting photographers' rights, we can foster a creative ecosystem that 

encourages innovation and supports the growth of the photography industry. 
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